[TepiAnyn yia Adoktopiko:

21 ovuyKekpipévn Atatpipn Bo LEAETCOVUE TNV EXLYEPNUATIKOTNTO GTOV KAGOO T®V
TPOPIL®V KOl TIG 0AAOYEG TTOV EMPEPOVY TOGO GTO EUTOPLO TPOPIN®OV, OGO Kol GTNV
KOTAVAA®ON TPOPiL®V 01 ToOAVKPicElS. o E0TIAGOVE GTO MG AVTEG Ol KPIoELS, Ot
OTOIEC EUPOVIOTNKAY GE TAYKOGUO EMIMEDO EMNPEALOVV TNV EMYEPNUATIKOTITO GTOV
KAAOO TV TpoPipmv oty EALGSa. Emopuévmg, pag evolapépet va LEAETICOVIE TOLG
KAAOOLG TV TPOPip®V, TV TTapaywyn Kot fropnyovio tpogipwv oty EAAGSQ, TV
EMYEPNUOTIKOTNTO, KOODS Kot 6TV KatavdAwon tove. H mapaymyn, n petamoinon og
EVOLUECOC  TOpEOS OAAD kol tOo  gumdplo  efvor 1o Poacwkd Rnupo.  Oa
TPUYLOTOTOCOVLE GUYKPION O WIKPEG KO LEGOIES EMYEPNOELS GTOV KAAOO T®V
TPOPIUOV KOl TG EVIEIVOVTOL Ol OVICOTNTEG OTIS GLYKEKPIUEVEG EMLYEIPNOELS.
EmnpocHétamc, Ba peletmoovpe toug KowvmvikoOs Tapdyovieg mov ennpedlovv v
KOTOVAA®GT 6T TPOPLLLA, TIG EMLYEPNGELS, KL TNV 0LYOPUGTIKT GUUTEPLPOPE. Oa yivel
EMTAEOV L0 LOKPOOTKOVOLLKT] 0VAALGT TV HETP®V TV pvnuoviov. [ToAd onpaviikd
KOUUATL €lvarl To dTopa mov eumAékovior YOp® amd Tov KAGOO TPOPiU®mV, Kol 1|
emyepnuotikotnta. TEhog, Oa peleToovpe mota elval 1 0ALOYT TOV KOTOVOA®TIKOV
TpoTOT®V oto. €0 cobmep updpketr. Iwg emmpedler m Gvodog TV TIHOV TIG
KatavaA®TiKéS ouvnBeteg Tov EAAvav pe Bacetl o 1600MHe Toug pHéca oTig Kpioels,

KOODG Ko TOMTIKEG GYETIKA e TOVS KAAGOVS VTOVG,.

In this thesis we will study entrepreneurship in the food industry and the changes that
multiple crises bring to both food retail and food consumption. We will focus on how
these crises, which have occurred globally, affect entrepreneurship in the food industry
in Greece. Therefore, we are interested in studying the food sectors, the production and
industry of food in Greece, entrepreneurship, as well as their consumption. Production,
manufacturing as an intermediate sector and trade are the key issue. We will make a
comparison of small and medium-sized enterprises in the food sector and how
inequalities in these enterprises are intensifying. In addition, we will study the social
factors that influence food consumption, business, and purchasing behavior. In
addition, a macroeconomic analysis of the measures in the memoranda will be carried

out. A very important part is the people involved around the food industry, and



entrepreneurship. Finally, we will study what is the change in consumption patterns in
supermarket items. How does the rise in prices affect the consumption habits of Greeks

based on their income in the midst of crises, as well as policies regarding these sectors.



